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E X P A N D I N G B R A N D Our partnership with Accenture began in 2017, and we've

been working steadily beside the digital giant since then.
R E C O G N I T I O N Today our work on their behalf spans hundreds of industries

and practice groups. It has exemplified how our journalistic

approach, along with research, data, and insights, can be

used to create a compelling and ongoing brand narrative.

As collaborative consultants, we've worked across a variety
of platforms to develop storytelling that positions the
business and its key executives as true thought leaders

in a range of fields.
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If rolling out a contact tracing program
for tens of thousands of peopleina 4
weeks sounds like a moon shot—it kind
of was.

Green cloud

# () Here's how we did it—teaming up
with NASA to create a safe space from
COVID. accntu.re/3pyOSMB

If | text you "&@" it means meet me in
B the metaverse.
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SOCIAL MEDIA CAMPAIGNS
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ENABLIN G ALWAY S _ O N When we began working together, Accenture had no

discernible structure to support its many business priorities.

T H O U G H T L E A D E R S H I P Stories were outdated and didn’t ladder up to brand

pillars—and most web pages weren’t searchable and

had zero page views.

These are a handful of the many initiatives we've

undertaken to help Accenture own their narrative:

e Crafted a strategy for thought leadership

e Established a leadership council to create a model for
evaluating and managing content

¢ Developed an editorial governance model to ensure the
right frequency, audience, style, tone, and quality of content

to deliver against Accenture’s business objectives

Today, our processes and templates serve as a North Star,
leading to consistent storytelling across long-form narratives,

social media, and audio.

Making sure women are set up to
thrive in a tech-centered future

This week, | joined a roundtable discussion at the Qatar Economic

How we'll worI(: a kiCkOff guide Forum hosted by Bloomberg, called Springboarding Women and Girls:
Ensuring Access to Digital Opportunities.

| felt particularly honored—and, admitted|y, a little self-conscious—atter
learning | was the only man on the panel, one made up of dynamic

> leaders including H.E. Dr. Sheikha Abdulla al-Misnad | Prime Minister's

accenture Office, The State of Qatar, June Angelides MBE | Samos

Investments, Lily Kong | Singapore Management University, Deirdre
Murphy (she/her) | Schneider Electric, Izzy Obeng | Foundervine,
Fiona Nott | The Women's Foundation, Kahina Van Dyke | Standard
Chartered Bank, moderated by Anjani Trivedi | Bloomberg LP.

But it wasn’t the first time I've been the only man in a professional
situation, | started at Accenture 20 years ago. Perhaps unusually, in my
group, based in Washington DC, there were seven people and six were
women. So, | got a wonderful introduction to the power of having a
diverse team, not only with respect to gender, but also backgrounds and
ways of thinking.

THOUGHT LEADERSHIP GUIDE AND ARTICLE

03

A G I |_ E C O N T E N T SJR has written and managed 600-plus client stories since 2019.

These pieces are designed to be engaging and short, revealing

C R E A -|- I O N . C A S E Accenture’s unique ability to improve how people live and work

by tapping into the best of tech and human ingenuity. Sprinklr

and other analytics tools are used to assess the impact, and we
S T U D I E S ’ W H I T E optimize the process regularly based on the insights.
PAPERS, AND

of key issues, from the “Future of Work” to “Omni-Connected
PODCASTS

We have also written dozens of white papers across a range

Experiences” and more. These papers are atomized into
articles, infographics, social media, and more for use across
owned properties, including Accenture’s “Innovation

Decoded” podcast.
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When tech meets human
ingenuity
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A valuable difference

Now into its third

phase, thousands of

hyper-targeted

campaigns are run <

each month,

delivering individual

customers offers
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BACKED BY SJR, ACCENTURE'S CUTTING-EDGE STORYTELLING
HAS ESTABLISHED ITS VOICE ACROSS THE GLOBE.
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